
Learn the Lingo! 
You don’t have to feel like an outsider when the �
conversation gets a little technical.

CMYK
Short for Cyan Magenta Yellow Black. An additive, pigment-based color model also called 4-color process. �
Used by printers to create all the colors of the rainbow.

RGB  
Short for Red Green Blue. A subtractive, light-based color model in which all the colors of the rainbow are 
created by mixing red, green and blue light. Used by computer monitors. Web graphics are RGB.

pixel
Short for picture element. A small square that is the smallest element of a bitmapped image.

bitmap
A grid of pixels making up a graphic image. A bitmap image cannot be enlarged without losing quality. 
Photoshop® images are bitmaps.

vector
Graphics constructed using elements like circles, squares and lines. These elements are represented by a 
mathematical description rather than a grid of pixels. A vector image can be enlarged without losing quality. 
Adobe® Illustrator® drawings are vectors.

resolution
The number of pixels per square inch in a digital image, expressed as ppi. The higher the ppi, the better the 
resolution of the image.

ppi
Short for pixels per square inch. A measure of image resolution.

dpi
Short for dots per square inch. A measure of printer resolution.

EPS
Short for encapsulated Postscript. A file format for saving Postscript documents. Many page layout programs �
like Quark XPress® need placed Illustrator® files to be “.eps”. 

TIFF
Short for tagged image file format. A standard format for saving bitmapped images created in programs like 
Photoshop®.

GIF
Short for graphics interchange format. A file format for compressing images used in websites. A gif image is 
limited to 256 colors, so it generally works better on illustrations than photographic images.

JPEG
Short for Joint Photographic Experts Group (pronounced jay-peg). A file format for compressing images used �
in websites. It generally works better on photographic images than illustrations.

What is a graphic design?

Design is visual communication
It isn't just decorating a page.  It is organizing content for the best user experience.

Share my philosophy as a designer to give you insight into how I work.

As a designer, my goal is not just to make something that looks COOL, but to make 
somehting that works. Works to communicate your message to your target audience and has a 
look and feel that is appropriate yet distinct.

My services

PRINT DESIGN
             Annual Reports
             Catalogs
             Newsletters
	    Brochures
             Invitations

WEB DESIGN
             Websites
             Flash Animations

BRAND DESIGN
	    Corporate Identity or Logos
             Identity Standards
             A Strategy for applying an identity across all communications materials
	 	 integrated marketing or branding
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Have you taken the leap yet? 
DID YOU KNOW?
According to the U.S. Commerce Department’s Census Bureau, �
in the year 2000 about 94 million people in the U.S. used the Internet �
at home. That is more than half the households in America.*
Do you have a website yet?

Whether you are developing a new website, or you want to improve your existing site by leaps and bounds, 
the following questions will help you plan a strategy for success.

1) Who are your primary and secondary target audiences?

2) What do you want to communicate to them?

3) What are your goals for the site?

4) What level of technology is appropriate for your audience?

5) What is your plan for maintaining the site?

Have you got all of those questions answered? Well, we’re not done yet! Here are a few guidelines to help 
you create a successful site...

1) Put content on every page! Don’t make your audience load page after page before they reach something 
of value.

2) Make every bit of text legible. It is difficult enough to read from a screen, so don’t set paragraphs in all 
capitals, use strange colors for text, or put text over busy background patterns.

3) Write copy that guides your audience through your site to the information they need. Avoid pages 
containing only lists of links.

4) Be consistent and provide navigation that is extremely easy to use. Don’t let the Back button or the Go 
menu be the only way to get around your site.

5) Aim for small file sizes—fast loading pages. Take it easy with the bells and whistles. If you are going to 
have a page filled with large graphics or extras that require some time to download, then for heaven’s sake, 
don’t make it the very first page.

Do you have a website yet?
Is your website working for you?
If not, you should contact Keyword Design today!

Keyword Design is a print, web and brand design firm that provides our clients with creative and successful 
solutions to their identity and design problems. 

* To download the entire report go to www.census.gov/prod/2001pubs/p23-207.pdf
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